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Abstract 

One way to cultivate entrepreneurial motivations and intentions for Generation Z is by providing entrepreneurship 
education. This study seeks to identify and analyze factors that affect Generation Z’s entrepreneurial intentions. The 
total population of this study involved 213 students of the Economic Education Study Program at Universitas Sriwijaya 
who had taken Entrepreneurship class. The sampling technique in this study was a saturation sampling. Data was 
collected using a survey method using a questionnaire, but only 211 returned questionnaires, so the samples were 
211 respondents. This study applied a deductive approach with explanatory quantitative and utilized Structural 
Equation Modelling (SEM) analysis with the Listel program. The study discovered that (1) entrepreneurship education 
does not affect entrepreneurial intentions. (2) entrepreneurship education affects personal attitude. (3) 
entrepreneurship education affects entrepreneurial intentions through personal attitude. (4) personal attitude affects 
entrepreneurial intentions. (5) subjective norm does not affect entrepreneurial intentions. (6) subjective norm affects 
personal attitude. (7) subjective norm affects entrepreneurial intentions through personal attitude. (8) subjective norm 
affects perceived behavioral control. (9) subjective norm affects entrepreneurial intentions through perceived 
behavioral control. (10) perceived behavioral control affects entrepreneurial intentions. The study results are expected 
to provide suggestions and considerations in designing an effective learning strategy that is not solely based on theory 
but also orientated on entrepreneurial practices. Next, introducing the importance of entrepreneurship as an 
alternative occupation besides office jobs needs to be done so that Generation Z’s entrepreneurial intentions could 
be developed from the beginning.  

Keywords: Entrepreneurship Education, Entrepreneurial Intentions, Generation Z 

 

 

Introduction 

In recent decades, entrepreneurship has become a field that 
attracts attention from researchers and governments worldwide 
due to the increase of global competition, rapid technology 
advancement, and the development of the market economy. 
Ozaralli & Rivenburgh (2016) and Holmgren & From (2005) 
showed numerous studies underlining that entrepreneurial 
intentions play an essential role when someone starts a new 
business. Nowadays, entrepreneurship is deemed an 
alternative occupation for the youth besides working office jobs. 
A survey conducted by Gallup in 2011 (Barron, 2021),  found 
that 77 percent of fifth to twelfth-grade students wanted to be 
boss to themselves while 45 percent would like to start their own 
business. These days, some of those survey participants are 
now college students categorized as Generation Z. Generation 
Z is the generation born between 1995 and 2010. Generally 
those who are Generation Z are also known as iGeneration or 
internet generation or net generation. They are always 
connected to the virtual world and can do everything using the 
sophistication of existing technology (Bencsik, Juhász and 
Horváth-Csikós, 2016; Dolot, 2018; Seemiller & Grace, 2019). 
In Indonesia, a survey done by Noormega (2019) revealed that 
69.1 percent of teenagers are interested in having a business of 
their own. It implies that 7 out of 10 teenagers have 

entrepreneurial intentions.  

One of the ways to cultivate entrepreneurial motivations and 
intentions for Generation Z is by giving them entrepreneurship 
education. The effect of entrepreneurship education is regarded 
as a vital factor to nurture and develop the teenagers’ 
entrepreneurial interest, spirit, and attitude (Kourilsky in Indarti, 
2008). Therefore, higher education institutions should play their 
roles to cultivate their students’ entrepreneurial intentions, one 
of which is by providing entrepreneurship education for their 
students. In Indonesia, this is fully supported by the Ministry of 
Education and Culture Research and Technology through the 
Directorate of Learning and Student Affairs. One of the 
implementation of the duties and functions of the Directorate of 
Learning and Student Affairs is Indonesian Student 
Entrepreneurship Program (Tim Kemdikbudristek, 2020; 
Kemdikbud, 2022) 

Based on the government program, universities in Indonesia 
encourage students from all majors to have entrepreneurial 
intentions by providing entrepreneurship education (Hasni, 
2018; Amalia & von Korflesch, 2021; Hutasuhut & Aditia, 2022). 
Likewise with prospective teachers who are students of the 
Faculty of Teacher Training and Education, Eriawaty & Fitriyanti 
(2016), Prihaswati & Astuti (2016), Pratiwi & Januardi (2020) 
declared that entrepreneurship education for prospective 

mailto:dwi_hasmidyani@fkip.unsri.ac.id
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teachers is important as a provision to face future challenges. 
Not only in Indonesia, entrepreneurship education for 
prospective teachers in other countries is also considered 
important, not only in an effort to find the best way to teach 
entrepreneurship, but also how to form an entrepreneurial spirit, 
mastery of various skills, and good self-confidence in 
prospective teachers (Ispal & Jabor, 2014; Deveci & Seikkula-
Leino, 2018; Blimpo & Pugatch, 2021).  

 Students of the Economics Education Study Program of 
Universitas Sriwijaya, classified as Generation Z, are 
prospective economics teachers that need to absorb 
entrepreneurial theories and practices (Darmawan and 
Soetjipto, 2016; Eriawaty & Fitriyanti, 2016). At the same time, 
they should also possess entrepreneurial intentions to 
contribute to national development via entrepreneurship, both 
by themselves and by their future students (Prihaswati & Astuti, 
2016). Hence, identifying economics education students’ 
entrepreneurial intentions is essential.   

Besides the entrepreneurship education factor, students’ 
entrepreneurial intentions are also affected by some other 
factors. Hasmidyani et al. (2020) indicated that subjective norms 
and entrepreneurial attitudes significantly affect entrepreneurial 
intentions, while entrepreneurship education does not directly 
affect the entrepreneurial intentions but indirectly affects it 
through the mediation of entrepreneurial attitudes. There was a 
gap between the research of Fayolle, Gailly & Lassas-Clerc 
(2006), Tessema Gerba (2012), Zwan, Zuurhout & Hessels 
(2013), Sun et al. (2017) stating an effect of entrepreneurship 
education on entrepreneurial intentions, while Hasmidyani et al. 
(2020)  argued that entrepreneurship education indirectly affects 
entrepreneurial intentions via mediation with entrepreneurial 
attitudes, whereas Fayolle, Gailly & Lassas-Clerc (2006) and 
Kusumojanto et al. (2017) proposed that entrepreneurship 
education does not significantly affect the entrepreneurial 
intentions. Based on those rationales, the objectives of this 
study are to identify and analyze the factors that affect the 
entrepreneurial intentions of Generation Z through the 
modification of Entrepreneurial Intentions in the Liñán (2004) 
and Liñán & Chen (2009) models, regarding the effects of 
personal attitude, subjective norm, and perceived behavioral 
control on the entrepreneurial intentions with an empirical model 
from Hasmidyani et al. (2020) about the effect of entrepreneurial 
education and subjective norm on the entrepreneurial intentions 
mediated by personal attitude. The modification of the model are 
the novelty this research might offer.  

 

Literature Reviews And Research Hypothesis  

Entrepreneurship education refers to the scope of curricular 
courses or training that equip the learners with entrepreneurship 
competencies, skills, and knowledge to achieve an 
entrepreneurship career. Research conducted by Tessema 
Gerba (2012) and Zwan, Zuurhout & Hessels (2013) discovered 
that entrepreneurship education influences entrepreneurial 
intentions.  

Similarly, research by (Ekawarna, Denmar & Bakar, 2022) 
shows that there is an effect of entrepreneurship education on 
entrepreneurial intentions in students of the Faculty of Teacher 
Training and Education. Imansari (2017) shows that 
entrepreneurship education has a positive and significant effect 
on the entrepreneurial intentions of students in Economics 
Education, State University of Surabaya. Based on numerous 
studies, this study would seek the direct effect of 
entrepreneurship education on the entrepreneurial intentions as 
stated by the hypothesis below:  

H1: Entrepreneurship education directly affects 
entrepreneurial intentions.  

Research conducted by Mcstay (2008) proved that 
entrepreneurship education and personal attitude change had a 
significant relationship. A study by Fayolle, Gailly & Lassas-
Clerc (2006) confirmed that entrepreneurship education could 
affect students’ personal attitude. Meanwhile, for students from 
the Faculty of Teacher Training and Education, a study at the 
Jember University proved that there was an effect of 
entrepreneurship education on entrepreneurial attitudes 
(Cahyono, 2014). Based on those studies, this study would find 
the direct effect of entrepreneurship education on personal 
attitude as stated by a hypothesis below: 

H2: Entrepreneurship education directly affects personal 
attitude. 

It is important for prospective teachers to have an 
entrepreneurial spirit in order to form students who have the 
character, understanding and skills as entrepreneurs as well 
(Isrososiawan, 2013). Entrepreneurial intentions can be fostered 
from an early age through entrepreneurship education. As the 
primary educator, the teacher plays an important role in this 
process (Purnomo & Purnomo, 2017). Students’ participation in 
entrepreneurship education has raised their positive attitude 
towards entrepreneurship as it enriches them with real-life skills 
and knowledge. Therefore, their personal attitude has cultivated 
their entrepreneurial intentions (Pratana & Margunani, 2019).  

Mcstay (2008) proved that entrepreneurship education and 
change in personal attitude had a significant relationship. In a 
similar vein, Kusumojanto et al. (2017) and Hasmidyani et al. 
(2020) also proved that entrepreneurship education affected 
entrepreneurial intentions through entrepreneurial attitudes. 
Based on those research results, this study would investigate 
the effect of entrepreneurship education on entrepreneurial 
intentions through personal attitude as stated by the hypothesis 
below:  

H3: Entrepreneurship education affects entrepreneurial 
intentions through personal attitude.  

According to planned behavior theory Ajzen (2005), personal 
attitude is one factor that makes up someone’s intentions that 
directly affect their behavior, while Krueger, Reilly & Carsrud 
(2000) believed that personal attitude more specifically 
influences decision making. Research conducted by Autio et al. 
(2001), Lüthje & Franke (2003), Schwarz et al. (2009), and 
Zampetakis et al. (2009) noted that personal attitude evidently 
contributes to the development of entrepreneurial intentions as 
stated by the hypothesis below: 

H4: Personal attitude directly affects entrepreneurial 
intentions. 

Subjective norm refers to the social pressure someone bears 
for doing or not doing a particular desirable act Ajzen (2001). 
Specifically, this construct is meant to measure the individual 
perception towards relatives’ or friends’ acceptance of their 
decision to be an entrepreneur (Ajzen, 2001). Empirical studies 
by Heuer & Kolvereid (2014), Kolvereid & Moen (1997), Tkachev 
& Kolvereid (1999), and Hasmidyani et al. (2020) pointed out 
that subjective norm has a directly significant relationship with 
entrepreneurial intentions. Based on those studies, this 
research aims to find the effect of subjective norms on 
entrepreneurial intentions as stated by the hypothesis below:                           

H5: Subjective norm directly affects entrepreneurial 
intentions.  



GENERAL MANAGEMENT 

ISSN:1582-2559 

 

QUALITY 13 Vol. 23, No. 190/October 2022 Access to Success 

 

 
 

Research conducted by Liñán & Chen (2009), Ferreira et al. 
(2012), Trivedi (2016, 2017) and Hasmidyani et al. (2020) 
confirmed that subjective norm has a positive and significant 
effect on a personal attitude. Based on those arguments and 
reviews, this research is about to reveal the effect of subjective 
form on personal attitude as stated by the hypothesis below: 

H6: Subjective norm directly affects personal attitude. 

Liñán & Chen (2009) and Hasmidyani et al. (2020) declared 
that subjective norm has an indirect and insignificant effect on 
entrepreneurial intentions as it is initially mediated by 
entrepreneurial attitude. Trivedi (2016, 2017) has found that 
subjective norms affect personal attitudes and indirectly affect 
entrepreneurial intentions. This finding is reinforced by Amofah 
& Saladrigues (2022) declared personal attitude mediates the 
relations between subjective norms and entrepreneurial 
intentions. This study aims to seek the effect of subjective norm 
on entrepreneurial intentions through personal attitude as stated 
by the hypothesis below: 

H7: Subjective norm affects the entrepreneurial intentions 
through personal attitude. 

Linan and Chen (2009) argued that subjective norm affects 
perceived behavioral control, even on cultural matters, such as 
the case in Taiwan, a country with cultural diversity, where 
subjective norm affects strongly. Then, subjective norm has an 
effect, but it is directly insignificant on the entrepreneurial 
intentions as it is initially mediated by perceived behavioral 
control.  

Most studies have determined that subjective norms affect 
perceived behavioral control (Liñán, Rodríguez-Cohard & 
Rueda-Cantuche, 2011; Liñán, Urbano & Guerrero, 2011; 
Entrialgo & Iglesias, 2016; Trivedi, 2017). Amofah & Saladrigues 
(2022) declared that perceived behavioral control mediates the  

relationship between subjective norms and entrepreneurial 
intentions, this finding is in line with Trivedi (2016, 2017) who 
found that subjective norms affect perceived behavioral control 
and thus indirectly affect entrepreneurial intentions. 

Hence, this study would examine the effect of subjective 
norm on perceived behavioral control the effect of subjective 
norms on entrepreneurial intentions through perceived 
behavioral control,  since Indonesia is also a diverse country as 
stated by the hypotheses below:  

H8: Subjective norm directly affects perceived behavioral 
control.  

H9:Subjective norm affects entrepreneurial intentions 
through perceived behavioral control. 

Ajzen (2015) proposed an idea that behavioral control refers 
to individual about their ability to perform a certain behavior. 
That is to say that Perceived Behavioral Control (PBC) is an 
individual perception about easiness or difficulty to do certain 
behavior. Therefore, in the context of entrepreneurial behavior, 
someone’s ability to control their behavior is one of the deciding 
factors in entrepreneurial intentions. According to Engle et al. 
(2010), Zhao, Hills & Seibert (2005), and Liñán & Chen (2009), 
Liñán, Urbano & Guerrero (2011), Santos, Roomi & Liñán (2016) 
PBC evidently has direct effect on the entrepreneurial intentions. 
Therefore, this study is about to find the effect of PBC on 
entrepreneurial intentions as stated by the hypothesis below:   

H10: Perceived behavioral control directly affects 
entrepreneurial intentions. 

Based on the proposed hypotheses, in this study, the 
researcher offers a modified model from Liñán (2004), Liñán & 
Chen (2009) and Hasmidyani et al. (2020) through the 
conceptual framework shown in Figure 1. 

 
Figure 1. Research Model 
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Research Method  

This study applied a questionnaire with close-ended 
questions to gather the data. The location of the study was 
purposively selected at the Economic Education Study Program, 
the Faculty of Education and Teacher’s Training of Universitas 
Sriwijaya with some considerations.  

First, the students of the Economics Education Study 
Program of Universitas Sriwijaya are classified as Generation Z. 
Second, they are the prospective economics teachers that 
should be able to absorb entrepreneurship theories and 
practices, and they should possess the entrepreneurial 
intentions to get actively involved in national development 
through entrepreneurship, both by themselves and by their 
future students (Darmawan & Soetjipto, 2016; Eriawaty & 
Fitrianti, 2016; Prihaswati & Astuti, 2016). 

The samples were selected using a non-probability sampling 
technique with saturation sampling with a criterion that those 
individuals should be the students of the academic year 2017-
2019 who had taken Entrepreneurship class with a total 
population of  213. Data was collected using a survey method 
using a questionnaire, but only 211 returned questionnaires, so 
the samples were 211 respondents. 

Some variables are represented in some indicators, as it is 
presented in Table 1. The data were then analyzed using 
Structural Equation Modelling (SEM) with Lisrel software.  

 

Results And Discussions  

Before discussing the result of SEM analysis, testing of 
assumption in the form of data normality test needs to be done. 
The result of the test is explained below. 

Data Normality Test 

Normality assumption could be tested with statistic value z 
for skewness and kurtosis. If the value of z is significant (less 
than 0.005 in the level of 5 percent), it could be decided that the 
data distribution is not normal. On the contrary, if the value of z 
is not significant (more than 0.005 in the level of 5 percent), it 
could be said that the data distribution is normal. Then, it could 
be concluded that the value of the normality test is expected to 
be not significant (Ghozali & Fuad, 2014). Based on the result of 
data analysis compared to those criteria, it could be said that the 
data in this study were not normally distributed from multivariate 
normality as the result of p-value is 0.000 or less than 0.005. 
However, Ghozali and Fuad (2014) argued that there are two 
assumptions regarding abnormality data. This study used the 
second assumption estimating the model using the Maximum 
Likelihood (ML) method while correcting standard error and 
some goodness of fit indices due to abnormality data 
distribution. 

 

Validity and Reliability Tests (Evaluating 
Measurement Model) 

A validity test is conducted with Confirmatory Factor Analysis 
(CFA) to test the dimensionality of a construction. CFA Analysis 
is to see the ability of an indicator to explain latent variables. The 
indicator quantity in explaining the latent variable is called factor 
loading. According to Hair et al. (2014), if the factor loading value 
is more than 0.5, its indicator is valid. Reliability test is performed 
by measuring the Construct Reliability (CR) and Average 
Variance Extract (AVE) with the criterion of a variable is deemed 
to have good reliability if the value of CR ≥ 0.70 and AVE ≥ 0.50. 
If the CR value is between 0.60 – 0.70, its reliability still could be 
accepted if its indicators have good validity (Hair et al., 2014). 

 

No  Variable Indicator 

1 Entrepreneurship 
education 

Know-what (entrepreneurship knowledge); (EED1) 
Know-why (values and motives); (EED2) 
Know-who (social interaction); (EED3) 
Know-how (entrepreneurial skills and abilities); (EED4) 

2 Personal Attitude Attitude to achievement; (PA1) 
Attitude to challenge; (PA2) 
Attitude to autonomy; (PA3) 

3 Subjective Norm 
 

Family Support; (SN1) 
Friend Support; (SN2) 
Colleague Support; (SN3) 

4 Perceived 
Behavioral  
 

Confidence in business planning; (PBC1) 
Control 
Confidence in completing tasks; (PBC2) 
Confidence in realizing entrepreneurial goals; (PBC3) 
Confidence to be consistent in entrepreneurship; (PBC4) 
Belief in experience as strength; (PBC5) 
Confidence in reliable craftsmanship; (PBC6) 

5 Entrepreneurial 
intention 
 

Planning to start a business; (INT1) 
Desire to start a business; (INT2) 
Entrepreneurial career; (INT3) 

Table 1. Indicators of the Variables 
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Latent 
Variable 

Indicator Factor 
Loading 

Construct 
Reliability 
(CR) 

Average 
Variance 
Extracted 
(AVE) 

Note 

EED  
EED1 
EED2 
EED3 
EED4 

 
0.77 
0.79 
0.93 
0.95 

0.92 0.75 Reliable 
Valid 
Valid 
Valid 
Valid 

PA  
PA1 
PA2 
PA3 

 
0.70 
0.76 
0.64 

0.74 0.50 Reliable 
Valid 
Valid 
valid 
 

SN  
SN1 
SN2 
SN3 

 
0.82 
0.90 
0.87 

0.89 0.75 Reliable 
Valid 
Valid 
Valid 

PBC  
PBC1 
PBC2 
PBC3 
PBC4 
PBC5 
PBC6 

 
0.58 
0.82 
0.79 
0.76 
0.78 
0.71 

0.83 0.55 Reliable 
Valid 
Valid 
Valid 
Valid 
Valid 
Valid 

INT  
INT1 
INT2 
INT3 

 
0.86 
0.82 
0.79 

0.86 0.68 Reliable 
Valid 
Valid 
Valid 

Table 2. Validity and Reliability Tests 

 
The result above indicates that all indicators have factor 

loading ≥ 0.50 (Valid). It could be said that the validity of all 
manifest variables to its latent variables is good. On the other 
hand, the reliability test result shows CR ≥ 0.70 and AVE ≥ 0.50 
(Reliable). Therefore, it could be decided that all latent variables 
have good reliability.  

 

 

Goodness-of-Fit (GOF) Model Accuracy Test 

Accuracy test is meant to generally evaluate the degree of 
fitness or Goodness-of-Fit (GOF) between the data and the 
model. The first analysis found that some of the GOF values 
were a bad fit, so the model modification was conducted in 
consideration of the modification indices. After going through 
series of modification testing, the result of the GOF test is as 
follows: 

 

No GOF Index Coefficient Cut-off Value Conclusion 

1 Chi Square (X²), p-value 223.72 Expected low, p 
≥ 0.05 

Bad Fit 

2 RMSEA 0.058 ≤ 0.08 Good Fit 

3 GFI  0.90 ≥ 0.90 Good Fit 

4 AGFI  0.85 ≥ 0.90 Marginal Fit 

5 CMIN/DF  1.71 ≤ 2.00 Good Fit 

6 TLI 0.98 ≥ 0.90 Good Fit 

7 CFI 0.98 ≥ 0.90 Good Fit 

Table 3. Goodness-of-Fit Model Accuracy Test 

 

Based on table 3, the model is a good fit for five criteria, 
marginal fit for one criterion, and a bad fit for one criterion also. 
The chi-square of the model (figure 2) is significant. According 
to Hair et al. (2014) and Hoyle (2016), the low chi-square value 
is hard to achieve, particularly when dealing with a large sample, 
yet it does not mean that the model does not fit. So that, another 
fit criterion is used. Hence, it could be concluded that the model 
used in this research is empirically related to real-life 

phenomena. 

Structural Model Evaluation 

Figure 2 shows a fully identified structural model that in 
general meets the criteria of goodness-of-fit and the validity and 
reliability values. A full structural model that illustrates the 
relationship between latent and manifest variables that construct 
them can be seen in figure 2 below.  
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Figure 2. The Estimated Result of Structural Full Model Parameter 

 
Figure 2 demonstrates that the factor loading of all manifest 

variables is more than 0.50, which means that all indicators 
forming the latent variables are valid. From the data analysis, 
besides gaining research finding structural model, the 

coefficients of direct and indirect effects between each variable 
are also acquired. The coefficients of direct and indirect effects 
between variables based on result analysis and research finding 
model are presented in table 4. 

 

No Test 
Effect Coefficients 

T-Value Conclusion 
Direct Indirect Total 

1 EED → INT -0.11  -0.11 -1.82 Insignificant 

2 EED → PA 0.37  0.37 4.28 Significant 

3 EED PA INT -0.11 0.24 0.13 1.96 Significant; 
Full Mediation 

4 PA → INT 0.64  0.64 6.88 Significant 

5 SN → INT -0.06  -0.06 -0.75 Insignificant 

6 SN → PA 0.29  0.29 3.29 Significant 

7 SN PA INT -0.06 0.52 0.46 5.79 Significant; 
Full Mediation 

8 SN → PBC 0.59  0.59 6.52 Significant 

9 SN PBC INT -0,06 0,52 0,46 5.79 Significant; 
Full Mediation 

10 PBC → INT 0.56  0.56 6.34 Significant 

Table 4. The Direct and Indirect Effect between Variables 

 
Table 4 illustrates that personal attitude fully mediates the 

relationship between entrepreneurship education and 
entrepreneurial intentions as seen that the indirect effect is 
higher than its direct effect and that entrepreneurship education 
indirectly affects the entrepreneurial intentions. This indicates 
that the effect of entrepreneurship education on entrepreneurial 
intentions is fully explained by the personal attitude.  

In the case of subjective norm and entrepreneurial intentions 
relationship, the subjective norm indirectly affects the 
entrepreneurial intentions, but it is fully mediated by personal 
attitude and perceived behavioral control as seen that its indirect 
effect is higher than the direct effect.  

The testing result of the variable of entrepreneurship 
education indicates that it has a positive and significant 
relationship with the variable of personal attitude, but it does not 
have a positive and significant relationship with the variable of 
entrepreneurial intentions. Subjective norm variable has a 
positive and significant relationship with personal attitude and 
perceived behavioral control variables. The personal attitude 
variable has a positive and significant relationship with the 
variable of entrepreneurial intentions as well as the variable of 
perceived behavioral control and the variable of entrepreneurial 
intentions. 

The study found no significant relationship between 
entrepreneurship education and entrepreneurial intentions, 
indicated by the t-value 1.82, which is lower than the value of 
the t-table (1.96). This signifies that the entrepreneurial 
intentions of the students of the Economics Education Study 
Program of Universitas Sriwijaya could not be directly cultivated 
by entrepreneurship education, then hypothesis 1 is rejected. In 
a similar vein, Karimi et al. (2016) and Pratana & Margunani 
(2019) discovered that the variable of entrepreneurship 
education does not significantly affect entrepreneurial 
intentions. There is a positive relationship between 
entrepreneurship education and personal attitude with a value 
of 0.37 with a t-value of 4.28. It implies that the better the quality 
of entrepreneurship education the students receive, the higher 
their personal attitude, thus hypothesis 2 is confirmed. This 
result confirms Tam (2009), Fayolle, Gailly and Lassas-Clerc 
(2006), Cahyono (2019), and (Mcstay, 2008) who proposed that 
entrepreneurship education and personal attitude change have 
a significant relationship, and students’ active participation 
during entrepreneurship class has raised their positive attitude 
towards entrepreneurship. 

The value of the indirect effect of entrepreneurship education 
on the entrepreneurial intentions through personal attitude is 
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0.24 (t-value = 1.96), and it is significant. Since the value of the 
indirect effect is higher than the value of the direct effect, then 
personal attitude becomes an intervening variable to the 
relationship between entrepreneurship education and 
entrepreneurial intentions. It implies that entrepreneurial 
intentions could be cultivated from entrepreneurship education 
via personal attitude. In other words, the higher the 
entrepreneurship education the students get, the higher the 
personal attitude they have that eventually leads to the 
development of their entrepreneurial intentions, thus, hypothesis 
3 is supported by the findings in this study. This finding is similar 
to the research Kusumojanto et al., (2017) and Hasmidyani et 
al. (2020) proving that entrepreneurship education affects 
entrepreneurial intentions through entrepreneurial attitude.   

This study discovered a positive relationship between 
personal attitude and entrepreneurial intentions with a value of 
0.64 with a t-value of 6.88. It indicates that the better the 
students’ entrepreneurial attitude development, the better 
entrepreneurial intentions they have, therefore hypothesis 4 is 
confirmed. This is in line with numerous findings (Autio et al., 
2001; Lüthje and Franke, 2003; Schwarz et al., 2009; and 
Zampetakis et al., 2009) establishing that entrepreneurial 
attitude contributes to the development of entrepreneurial 
intentions.  

It was also found that an insignificant relationship between 
subjective norm and entrepreneurial intentions is shown by the 
t-value of -0.75 that is lower than the value of the t-table (1.96). 
It signifies that the subjective norm could not directly cultivate 
the entrepreneurial intentions of Economics Education Study 
Program students of Universitas Sriwijaya. This supports the 
findings of Liñán & Chen (2009), Krueger, Reilly & Carsrud 
(2000), and Santos, Roomi & Liñán (2016) that discovered that 
subjective norm variable has no significant effect on 
entrepreneurial intentions. Therefore, from these findings, 
hypothesis 5 is rejected. 

The research revealed a positive relationship between 
subjective norm and personal attitude with a value of 0.29 with 
a t-value of 3.29. It means that the better subjective norm they 
believe in, the better personal attitude they have, so that 
hypothesis 6 is confirmed. This is in line with the empirical study 
conducted by Liñán (2004), Ferreira et al. (2012), and Trivedi 
(2016, 2017) that observed that the effect of subjective norm on 
the personal attitude is significant. Liñán & Chen (2009), when 
identifying subjective norm from a varied demographic sample, 
found out that it positively and significantly affects personal 
attitude.  

The value of the indirect effect of subjective norm on the 
entrepreneurial intentions through personal attitude and 
perceived behavioral control is 0.52 (t-value = 5.79) and deemed 
significant. As the value of the indirect effect is higher than that 
of the direct effect, personal attitude and perceived behavioral 
control becomes an intervening variable for the relationship 
between subjective norm and entrepreneurial intentions. This 
implies that entrepreneurial intentions could be cultivated from 
the subjective norm through personal attitude and perceived 
behavioral control. This means that hypotheses 7 and 9 are 
confirmed. 

Therefore, personal attitude and perceived behavioral 
control becomes an intervening variable for the relationship 
between subjective norm and entrepreneurial intentions with full 
mediation. It means, the higher the subjective norm the students 
believe in, the higher the personal attitude and perceived 
behavioral control they have that also leads to the development 
of their entrepreneurial intentions. This finding confirms Liñán & 

Chen (2009) who argued that subjective norm has an effect, but 
it is directly insignificant on the entrepreneurial intentions as it is 
initially mediated by personal attitude and perceived behavioral 
control. This study is also in line with Amofah and Saladrigues 
(2022) and Trivedi, (2016, 2017) who found that subjective 
norms affect personal attitude and perceived behavioral control, 
which then indirectly affects entrepreneurial intentions. 

Subjective norm is proven to directly affect perceived 
behavioral control with a positive relationship value of 0.59 (t-
value = 6.52). This indicates that the higher the subjective norm 
the students believe in, the higher the value of perceived 
behavioral control they have. This finding supports a study 
conducted by Liñán and Chen (2009), noting that subjective 
norm affects perceived behavioral control, especially in cultural 
matters in Taiwan, a country with cultural diversity. Likewise, 
students of the Economic Education Study Program at Sriwijaya 
University are part of the Indonesian state which has a diverse 
cultural background as well. Therefore, it is normal that 
subjective norm affects them strongly. This study also confirms 
the findings of Liñán, Rodríguez-Cohard & Rueda-Cantuche 
(2011), Liñán, Urbano & Guerrero (2011), Entrialgo & Iglesias 
(2016) and Trivedi (2016, 2017). Thus hypothesis 8 is 
confirmed. 

Perceived behavioral control is proven to directly affect the 
entrepreneurial intentions shown by the value of a positive 
relationship of 0.56 (t-value = 6.34). This implies that someone’s 
capacity to control their behavior, in this context their 
entrepreneurial behavior, evidently affects their entrepreneurial 
intentions. This finding has a similar vein with Engle et al. (2010), 
Zhao, Hills & Seibert (2005),  Liñán & Chen (2009), Liñán, 
Urbano & Guerrero (2011), and Santos, Roomi & Liñán (2016) 
stating that perceived behavioral control has a direct influence 
on entrepreneurial intentions. Thus hypothesis 10 is confirmed.    

 

Conclusions 

Based on the results of data analysis and discussions, it 
could be concluded that the factors that directly affect 
entrepreneurial intentions are personal attitude and perceived 
behavioral control. In contrast, entrepreneurship education does 
not directly affect entrepreneurial intentions as it is initially 
mediated through personal attitude. Subjective norm also does 
not directly affect entrepreneurial intentions since it is initially 
mediated through personal attitude and perceived behavioral 
control. Based on this, personal attitude and perceived 
behavioral control are proven to be intervening variables for the 
relationship between subjective norms and entrepreneurial 
intentions. Next, there is a positive effect between 
entrepreneurship education and subjective norm on personal 
attitude as well as the effect of subjective norm on perceived 
behavioral control. The originality of this article resides in testing 
the model developed through modification of the previous 
research model and specifying the structural relations between 
the entrepreneurial intentions determinant. 

The results of this study are expected to provide suggestions 
and considerations for policy makers and relevant stakeholders 
both in the Economic Education Study Program at Universitas 
Sriwijaya in particular, and all universities in Indonesia in general 
related to developing effective learning strategies for 
entrepreneurship education learning. It should focus on both 
theories and entrepreneurial practices. Then, the efforts to 
introduce the importance of entrepreneurship in all majors as an 
alternative line of career besides office jobs need to be 
continuously conducted so that Generation Z’s entrepreneurial 
intentions could be cultivated from their early days. 
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