
The Influence of Self-Efficacy,
Trust and Affective

Commitment on Competitive
Share Leadership

by Sulastri Sulastri

Submission date: 17-Apr-2023 01:18PM (UTC+0700)
Submission ID: 2066935771
File name: The_Influence_of_Self-Efficacy,_Trust_and_Affective.pdf (1.16M)
Word count: 5464
Character count: 30548



.



.



.



.



.



.



.



.



.







9%
SIMILARITY INDEX

6%
INTERNET SOURCES

7%
PUBLICATIONS

%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

The Influence of Self-Efficacy, Trust and Affective Commitment
on Competitive Share Leadership
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

2%

Shampy Kamboj, Manika Sharma, Bijoylaxmi
Sarmah. "Impact of mobile banking failure on bank
customers' usage behaviour: the mediating role of
user satisfaction", International Journal of Bank
Marketing, 2021
Publication


