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ABSTRACT 
 

Code mixing is known as a language phenomenon where people combine or mix 

two languages in written. Nowadays, code-mixing oftenly used in social medias 

such as Instagram, Facebook and X (formerly Twitter). The objectives of this 

study were to analyze and find out the types of code-mixing occur on X and the 

reasons why Indonesian Kpop Fans Community on X used it. This study used 

Descriptive Qualitative Method with an online approach. The data were collected 

through Observation, Interview and Documentation. The result of the study shows 

among Insertion, Alternation and Congruent Lexicalization, the type of code-

mixing most frequently used by Indonesian Kpop Fans Community on X is 

Insertion. While among Participant Roles and Relationship, Situational Factors, 

Message Intrinsic Considerations and Language Attitude, the most influencing 

reasons and factors behind using it is Situational Factor. 
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CHAPTER I  

INTRODUCTION 

 
This chapter presents: (1) the background of the study, (2) the problems of 

the study,  

(3) the objectives of the study, and (4) the significance of the study. 

 

1.1. Background of the Study 

Effective communication is essential in our daily lives. As language forms 

a crucial component of our surroundings, it becomes imperative for us to 

acquire the skills necessary to communicate effectively. Communication is the 

process of transmitting and receiving information or messages effectively 

between two or more individuals to ensure mutual understanding. Craig 

(2006) states that communication refer to a range of activities that involve 

talking and listening, writing and reading, performing and witnessing, or, 

more generally doing anything that involves messages in any situation. People 

interact in a community to form relationships, and communication is essential 

for understanding one another. People cannot comprehend each other's 

thoughts and ideas without effective communication. The communication 

process involves key elements such as the sender, message, channel, receiver, 

feedback, environment, context, and interference. Proficiency in effective 

communication is indispensable in both personal and professional realms, and 

a grasp of communication fundamentals is crucial for success. The 

contemporary communication landscape has been profoundly shaped by 

technological advancements, providing diverse channels to stay connected 

with others. 

The way people connect and interact has changed dramatically as a result 

of the communication revolution that has taken place in the quickly 

developing digital age. Since communication is now accessible to everyone on 
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every continent, it is far more advanced than it was in the past, when it used to 

be sent out with limitations. These days, due to the widespread use of 

smartphones, social media, and instant messaging, communication between 

people is now possible everywhere in the world. With the ability to 

communicate in real time through text, voice, and video chats at the push of a 

button, real-time communication has become commonplace. Social media 

platforms like Facebook, Instagram, and X (formerly known as Twitter) have 

developed into virtual spaces where people can exchange ideas, stories, and 

multimedia content, encouraging a sense of community amongst disparate 

groups.  

As part of online media, social media has a number of features that attract 

customers to use them. Taprial (2012:8) states social media is the media that 

allows one to be social, or get social online sharing content, news, photos etc. 

with other people. In other words, in a cyber-world, social media becomes a 

tool for sharing information and interacting with people. Social media's 

development has been encouraged by both the human need for communication 

and developments in digital technology. It is a tale of large-scale personal 

connection creation and maintenance. Social media has changed significantly 

in less than a generation, going from direct electronic information exchange to 

virtual community, retail platform, and essential 21st-century marketing tool. 

Besides just captivating historical information, the development of social 

media is an essential inquiry into the core concepts of our digital society. A 

detailed understanding of the evolution of social media from the beginning to 

the present day offers important insights into how technology affects 

interpersonal relationships, social interactions, and human behavior in general. 

Boyd and Marwick (2014) contend that social media is an internet network 

device with various functions. Initially, it has the potential to be advantageous 

for individuals globally. Secondly, it serves as a platform for sharing diverse 

content, including opinions, viewpoints, experiences, and perspectives. In 

today’s social media platforms such as Facebook, Instagram, WhatsApp, 
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YouTube, and X the practice of code-mixing is widespread. This involves the 

occasional mixing of languages in both direct and indirect ways during 

conversations. The use of a combination of the native tongue and English, or 

Indonesian and English, is no longer stigmatized, as English is the most 

widely spoken language globally and is considered a universal language. For 

many users, language blending has become a chosen lifestyle, and X is 

particularly common in today's digital society when using internet media. 

People incorporate X as part of their everyday communication on social 

media, and code-mixing has become a prevalent trend, especially on X.  

The rebranding of Twitter as "X" by Elon Musk started at the end of July 

2023. On July 23, Musk sent a series of tweets saying goodbye to the Twitter 

brand. Following that, the company's well known bird emblem which bears 

the name of NBA player Larry Bird was substituted on its website and 

corporate headquarters with the new X logo. Kingston (2011:4) Twitter (now 

X) is a unique conversation tool that allows you to send and receive short 

message (called tweets or Xs) within your community. In order to inform 

others more about themselves, users can update their personal profiles, add 

friends, and send messages. On X, individuals have the capability to broadcast 

updates to a global audience. Because the goals and motives of those involved 

are communicated to the intended users, code-mixing in status updates or 

communication with mutual connections can improve mutual understanding 

between users. Consequently, X helps code-mixing become more prevalent in 

culture.  

There is a strong correlation between language and communication. 

Language as a tool or form of communication used by humans in how they 

communicate with one another is the definition of language given by linguistic 

formulations and communication critiques, which reflects the connections 

between the two. In Indonesia, many languages are spoken. The official 

language of the country is Bahasa Indonesia; other languages spoken there 

include English as a foreign language and several regional tongues like 



4 
 

Javanese, Sundanese, Palembangnese and etc. English is the foreign language 

that is taught in Indonesia the most frequently and is also growing in 

popularity. The requirement for English has raised public awareness of how 

important and useful the language is for globalization. To communicate with 

others effectively, they have to create specific codes, which makes 

communication will run smoothly and efficiently. Code mixing and code 

switching are two of the most important and researched speech processes in 

multilingual populations. On the other hand, code mixing is extremely popular 

and widespread among bilinguals worldwide. Code mixing, for instance, 

happens when someone writes a status update on X or sends a direct message 

to someone they mutually know. In one sentence, users combine two 

languages in this case are Indonesian and English. Code mixing, as it is known 

in the multilingual community, is the tendency of speakers to switch between 

one code and another. Code switching and code mixing are widely 

phenomenon in bilingual communities. Muysken (2000) states that code-

mixing is often split into three primary types: insertion (word or phrase), 

alternation (clause), and congruent lexicalization (dialect), with insertional 

code-mixing being the most frequent form in society.  

Three previous studies examined the complexities related to the use of 

code mixing in the framework of social media. First previous research from 

Diana Kartini (2019) focuses on several forms of code mixing that appeared 

on Sheryl Sheinafia’s Twitter (now X) posts and Sheryl’s followers reasons in 

using code mixing, second previous research from Cindy Nabila (2021) 

focuses on several forms of code mixing. Additionally, the study explores the 

purposes of code mixing used on the social media platform Twitter (X), and 

the last previous research from Yashara Alda (2022) focuses on several types 

of code mixing used in Nessie Judge’s Twitter (X) posts and the reasons of 

using code mixing in Twitter (X) posts that both using Hoffman’s theory. 

Based on the above explanation, the researcher decides “AN ANALYSIS OF 

CODE MIXING USED BY INDONESIAN K-POP FANS COMMUNITY 
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ON X” as a title and intends to write this study since there are differences in 

the subject matter compared to previous studies.  

1.2. Problems of the Study 

Based on the background of study stated above, the problems of this 

research are: 

1. What types of code mixing are commonly used by the K-pop 

community of X users when updating their status? 

2. What factors influence the use of code mixing by the K-pop 

community of X users when communicating through their X posts? 

 

1.3. Objective of the Study 

 Based on the problem statement, the objectives of the research are 

formulated as follows: 

1. To find out the types of code mixing commonly used by K-pop 

community of X users when updating their status. 

2. To find out the factors influencing the use of code mixing by the K-

pop community of X users when communicating through their X posts. 

 

1.4. Significance of the Study 

The researcher anticipates that this study will offer valuable insights into 

various aspects of code mixing, contributing significantly to the understanding 

of this linguistic phenomenon. The primary aim is to provide readers and 

future researchers with comprehensive knowledge about the types of code 

mixing and the influencing factors behind its usage. Firstly, the study aims to 

serve as an additional resource for readers and English language learners, 

enhancing their comprehension of code mixing theory. It is anticipated that 

individuals will gain a deeper understanding of the factors prompting the use 
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of code mixing in everyday communication. The hope is that readers and 

language learners will be inspired to delve further into the identified factors 

and explore their potential impact on their own use of code mixing. Secondly, 

the researcher envisions this study becoming a valuable reference for future 

researchers. By providing relevant information, the study aims to support 

scholars interested in assessing multilingual communication, especially in the 

context of code mixing. The expectation is that future researchers will utilize 

the findings as a foundation for their work, thereby contributing to the broader 

understanding of effective communication. The overarching goal is to educate 

both readers and upcoming researchers, irrespective of whether they employ 

code mixing as a communication tool. Ultimately, this endeavor is designed to 

enhance our comprehension of the role of code mixing in society, contributing 

to a more nuanced understanding of language dynamics. 
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