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LITERACY PRACTICES IN MULTICULTURAL TRADING EXCHANGES 

OF STATE-OWNED COMPANY EMPLOYEES 

 

ABSTRACT 

Multicultural interaction between overseas customers and state-owned company 

employees has become increasingly commonplace in the context of international business 

activities within open market trade areas. Establishing the ASEAN Free Trade Area in 2015 

has fostered an open market environment, facilitating meetings and transactions among people 

from diverse backgrounds. This paper examines the engagement between customers from 

various cultural backgrounds and employees of state-owned companies. Utilizing a qualitative 

approach anchored in a case study, we explored these multicultural interactions, highlighting a 

vibrant marketplace where individuals from different nations converge to exchange goods and 

services. Data for this study was collected through observations of interactions and in-depth 

interviews with seven employees working in the docking area. The data were analyzed using 

thematic analysis. The findings of this study underscore the importance of language learning 

experiences, language competence, language practice in multicultural interactions, the impact 

of English language skills on employee career advancement. The results indicate that 

proficiency in English significantly enhances employees' ability to engage effectively in 

multicultural settings, thereby positively influencing their career trajectories. This study 

contributes to a deeper understanding of the dynamics of multicultural interactions in 

international business and the pivotal role of language skills in facilitating these exchanges. 

Keywords: learning experience, language interaction, communication strategies and 

employees’ perception 
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CHAPTER I 

INTRODUCTION 

 

This chapter presents (1) background, (2) problems of the study, (3) the objectives 

of the study, and (4) the significance of the study. 

 

1.1 The Background of the Study 

Since implementing the ASEAN Free Trade Area (AFTA) in 2015, trading 

exchanges between countries have been more intensified as the national borders are 

open for the members to exchange goods and services that represent an agreement to 

establish a free trade area in Southeast Asia. AFTA aims to increase investment, labour 

information, and technology exchange flows between developed and developing 

countries in the Southeast Asian region. It is in line with Yuguang (2022) opinion that 

the open market can be interpreted as a meeting and transaction to buy services and 

goods offered between sellers and buyers from various countries with different 

backgrounds. The open market is one of Indonesia's opportunities in the ASEAN free 

trade area. It is an opportunity for people in the era of globalization, known as the free 

market, which demands that everyone equip themselves with reliable resources, 

especially in communication. However, there are barriers to communication between 

people from different backgrounds in cross-country trade. The obstacles will become 

a demand in society, as stated by Aristiawan (2023) the era of the free market requires 

every person to prepare themselves with a reliable resource, especially in 

communications. Although, many Indonesians still have not mastered foreign 

languages, especially English, to communicate in cross-border trade activities. 

The rise of English as a language of global communication has impacted the 

language ideology and practices worldwide (Hafizha et al., 2023). Mastering a foreign 

language individually, especially English, is a must to increase professionalism in 

communication and make the information conveyed easier to understand. This 
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statement is supported by Sengkey et al. (2020) that effective communication fosters 

better understanding and collaboration, which is essential for successful business 

transactions and international relations. In international trading exchanges, 

communication between countries presents opportunities for multicultural trade and 

collaboration. People realize that the more they need to enter the global world, the more 

they have to find ways to effectively participate in transnational social spaces, which 

require the navigation of multiple languages and literacies (Silvhiany, 2019). However, 

many Indonesian people still think that English needs to be more critical in business; 

because many consider it only for educational purposes, such as a subject at 

school/university or for continuing education overseas. Therefore, it is expected to find 

people, especially company employees in Indonesia, who must be made aware of the 

importance of English as an international communication tool. 

Based on international trade activities at one of the state-owned companies as the 

first fertilizer producer in Indonesia, this study examined how trading that involved 

multilingual and multicultural interactions reflect a transnational space wherein 

understanding of cultural differences and translingual practices became the means to 

be participative. In fact, international export-import activities often face obstacles, such 

as the low quality of Human Resources (HR) in mastering English or other foreign 

languages. The main hindrance is the need for more awareness regarding the necessity 

of possessing foreign language skills as an essential ability for every individual. Duff 

(2019) highlights that English is a communication tool that conveys accurate 

information that both parties can understand. Understanding English is pivotal for 

success in all trade, investment, and business aspects. 

The English language has an indispensable role in mastering communication and 

engaging directly. As a means of global communication, English must be actively 

controlled orally and in writing (Grigoryeva & Zakirova, 2022). Considering 

international trade activities at a state-owned company in Indonesia, which produces 

products sold abroad, it becomes crucial to enhance human resources quality among 

company employees tasked with direct communication with foreign parties. As one of 
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Indonesia's pioneering fertilizer producers in Palembang, South Sumatra, this company 

has established itself as a leader in fertilizer sales. However, it was observed that not 

all employees in this department possess proficient English skills. Nevertheless, despite 

limited English communication abilities, sales activities of Bulk Urea Fertilizer and 

Liquid Ammonia continue to rely on a field communication style or non-verbal 

communication, comprehensible only from the transportation process's initiation to the 

products' loading onto the ship throughout working hours. 

Based on the statement above, the buying and selling process continues even 

though the communication between employees and crew are not complete and correctly 

in English. However, they employ a field communication style with body language 

while loading products onto ships. This language serves as a means of communication 

between employees and crew, ensuring the trading process continues. Given the 

observed phenomenon, it can serve as the research focus on company employees 

responsible for foreign trading exchanges. This research aims to identify the 

interactions by state-owned company employees in multicultural trading exchanges, to 

determine how employees prepare themselves to navigate trading exchanges with 

multicultural backgrounds, to analyze the language interaction between Indonesian 

workers and global customers from diverse language and cultural backgrounds, and to 

analyze the social communicative patterns of master loading interactions in the 

transnational context. This research discusses the phenomenon of literacy practices in 

multicultural trading exchanges of state-owned company employees in international 

trading exchanges. It aims to address the following questions. 

Some studies have researched literacy practices in multicultural interaction in 

international trading exchanges. The writer highlighted several studies used as 

references, such as those for second language learning Strömmer (2015) conducted in 

Finland. This study's main objective was to examine language learning opportunities 

in a cleaning job, which is a typical entry-level job for immigrants. An ethnographic 

case study approach is taken to investigate examples of the conditions that allow or 

prevent language learning for the focal participant. This sub-Saharan man works as a 
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cleaner in Finland. This case illustrates on a micro-scale the impact of the new economy 

on a worker in a company that has outsourced its cleaning services. Another study 

Canagarajah (2018), conducted in a mid-western US university, explores their 

competence for professional communication in their workplace. Though they 

acknowledge a lack of advanced grammatical proficiency in English, they state they 

are successful in professional communication. Though they acknowledge a lack of 

advanced grammatical proficiency in English, they state they are successful in 

professional communication. 

Their success results from using diverse semiotic resources beyond language and 

the strategic alignment of semiotic resources with spatial and social ecologies in their 

communication. Then Aristiawan (2023), Intercultural communication on trading 

transactions at the Pringgarata traditional market. According to the article, 

communication is a process of expression between humans, which expresses thoughts 

or feelings to others by using language as a channel. In the buyer and seller interaction 

process, the ability to communicate (communicative competence), based on the 

speaker's cultural system, can support the success of work in the informal sector—then 

(Wang & Hu, 2022). This study was conducted in Taiwan. This study aims to explain 

the development of the information age and the continuous strengthening of the trend 

of global economic integration. International business activities have become 

increasingly frequent, and cross-cultural communication among business personnel has 

also played a considerable role. The importance of cross-cultural communication in 

international business activities is based on theoretical research on cross-cultural 

business communication. Given the differences in language, social history, and way of 

thinking in cross-cultural business communication. 

The referenced studies provide valuable insights into language learning in entry- 

level jobs, professional communication in academia, intercultural communication in 

traditional markets, and theoretical aspects of cross-cultural business communication. 

Canagarajah (2018) explores professional communication competence in a mid- 

western US university, demonstrating successful communication through diverse 
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semiotic resources despite limited grammatical proficiency. Aristiawan (2023) focuses 

on intercultural communication in trading transactions at a traditional market, 

emphasizing the role of communicative competence based on cultural systems in the 

informal sector. Wang and Hu (2022) discuss the importance of cross-cultural 

communication in international business, considering differences in language, social 

history, and ways of thinking. However, there needs to be more in the context of state- 

owned companies with unique organizational structures, policies, and cultural 

dynamics. To fill this gap, research on "Literacy Practices in Multicultural Trading 

Exchanges of State-Owned Company Employees" should investigate the specific 

literacy practices of state-owned companies engaged in multicultural trading 

exchanges. It should explore how the unique context of state-owned companies 

influences these literacy practices and intercultural communication. It is crucial to 

identify the challenges employees face in these interactions and the strategies they use 

to overcome them. Additionally, analyzing how organizational policies and structures 

impact literacy practices and multicultural communication will provide a 

comprehensive understanding. 

Although slightly different from the research conducted by Wang and Hu (2022), 

that research confirms the importance of cross-cultural communication in international 

business, considering differences in language, social history, and ways of thinking. 

Besides that, This research uniquely focuses on state-owned companies, an area 

previously unexplored in depth, examining how their organizational structures, 

policies, and cultural dynamics influence literacy practices and intercultural 

communication. By investigating the context of multicultural trading exchanges, the 

study highlights the complexities and nuances of these interactions, providing a fresh 

perspective often overlooked in broader communication strategies. It also delves into 

employees' practical challenges and strategies to overcome them, offering valuable 

insights for researchers and practitioners. This research bridges the significant 

contributions to intercultural communication, organizational studies, and literacy 

practices. 
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The research on literacy practices in multicultural trading exchange has several 

educational implications. It can inform curriculum development in business, 

communication, and intercultural studies by integrating case studies from state-owned 

companies to illustrate the complexities of multicultural trading exchanges. 

Intercultural communication training programs can be designed to focus on practical 

strategies for effective communication in multicultural settings, addressing the unique 

challenges faced by employees in state-owned companies. Language learning 

programs can emphasize the importance of diverse semiotic resources and strategic 

communication. Professional development workshops for current employees and 

managers can enhance literacy practices and intercultural communication skills. 

Educational institutions can collaborate with state-owned companies to develop 

policies and training programs that support the literacy practices of employees, 

ensuring that educational content is relevant and aligned with workforce needs. The 

findings can inspire further academic research and help educators create real-world 

scenarios and simulations for students, enhancing their readiness for multicultural work 

environments. 

 

1.2 The Problems of the Study 

1. How do language interactions between Indonesian workers and international 

customers look like? 

2.  How do the communicators (employees and international customers) employ the 

communicative strategies in communication? 

3.  What are the Indonesian employees’ perceptions regarding the multilingual 

interactions? 
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1.3 The Objectives of the Study 

1.  To find out the language interactions between Indonesian workers and 

international customers. 

2.  To find out the communicative strategies the communicators (Indonesian 

workers and international customers) employ in communication. 

3.  To find out the Indonesian employees’ perception regarding the multilingual 

interactions. 

 

1.4 The Significance of the Study 

From this study, people who read This research will realize the critical 

importance of possessing the ability to communicate in a foreign language, mainly 

English, in the context of international business. By emphasizing this necessity, the 

study seeks to advocate for enhancing foreign language skills among company 

employees who directly engage with global customers. To achieve this goal, the 

research proposes implementing in-house training programs tailored for the employees 

of PT Pupuk Sriwidjaja. Such initiatives will improve the workforce's linguistic 

capabilities and enhance their effectiveness in multicultural trading exchanges. By 

doing so, the company can ensure more efficient and clear communication, fostering 

better business relationships and facilitating smoother transactions in the global market. 

This study's findings will be valuable for PT Pupuk Sriwidjaja and similar 

organizations. It will provide actionable insights into the benefits and strategies for 

developing robust foreign language proficiency within their teams. 

 

1.5 The Limitation of the Study 

This research has limitations of the study for making this research more clear. 

According to Phair (2022), research limitations are, at the most superficial level, the 

study's weakness based on factors often outside of our control as researchers. These 

factors could include limited time, access to funding, equipment, data, or participants. 

This limitation was significant because it limited the study the researcher wanted to 
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focus on in order to conduct the research. This study focused on literacy practices in 

multicultural trading exchanges of state-owned company employees who work in the 

PPU and Dermaga Khusus departments. In this case, the author focused on Literacy 

Practices. The researcher identified the challenges faced by state-owned company 

employees in multicultural trading exchanges, how the employees prepared themselves 

to face the trading exchanges with multicultural backgrounds, analyzed the language 

interaction between Indonesian workers and the global customer perspective from 

different language and cultural backgrounds, and analyzed the social communicative 

patterns of master loading's interaction in the transnational context. 



 

 51 

REFERENCES 

 

Ahmad, N. F., Razak, N. A., B., Suhaimi, N. B., Saidin, K. N. B., & Mahda, A. A. B. 

(2020). Multilingualism and multiculturalism impact on shaping oral literacy and 

communicative competence. TESOL and Technology Studies, 1(1), 42-54. 

https://doi.org/10.48185/tts.v1i1.67 

Alsola, M. C. (2023). A Literature Review on Multicultural Business Communication. 

American Journal of Multidisciplinary Research and Innovation, 2(5), 47-54. 

https://doi.org/10.54536/ajmri.v2i5.1952 

Aristiawan, D. (2023). Intercultural communication on trading transaction at pringgarata 

traditional market. Journal of English Language Teaching and Literature (JELTL), 

6(2), 90-101. https://doi.org/10.47080/jeltl.v6i2.2791 

Avadır, J, K., (2022). Language contacts as one of the forms of realization of 

bilingualism and interference. Revista Universidad y Sociedad, 14(3), 94-101. 

Braun, V., & Clarke, V. (2021). Thematic analysis: A Practical guide: SAGE  

Canagarajah, S. (2021). Rethinking mobility and language: From the Global South. The 

Modern Language Journal, 105(2), 570-582. https://doi.org/10.1111/modl.12726 

Canagarajah, S. (2018). English as a spatial resource and the claimed competence of 

Chinese STEM professionals. World Englishes, 37(1), 34-50. 

https://doi.org/10.1111/weng.12301 

Creswell, J. W., & Poth, C. N. (2016). Qualitative inquiry and research design: 

Choosing among five approaches. Sage publications. 

Dong, J. (2021). Language and globalization revisited: Life from the periphery in 

COVID-19. International Journal of the Sociology of Language, 2021(267-268), 

105-110. https://doi.org/10.1515/ijsl-2020-0086 

Duff, P. A. (2019). Social dimensions and processes in second language acquisition: 

Multilingual socialization in transnational contexts. The Modern Language Journal, 

103, 6-22.  https://doi.org/10.1111/modl.12534 

https://doi.org/10.48185/tts.v1i1.67
https://doi.org/10.54536/ajmri.v2i5.1952
https://doi.org/10.47080/jeltl.v6i2.2791
https://doi.org/10.1111/modl.12726
https://doi.org/10.1111/weng.12301
https://doi.org/10.1515/ijsl-2020-0086
https://doi.org/10.1111/modl.12534


 

 52 

Fanjanirina, J. K. (2023). The Effect of Cultural Differences on the Implementation of 

the African Continental Free Trade Area. Open Journal of Business and 

Management, 12(1), 51-78. https://doi.org/10.4236/ojbm.2024.121005 

Fannia, T., Johana, K., Awliya, F., Rismawaty, F., Ameri, M., & Lau, S. L. (2023). 

Intercultural Communication Interaction of Multicultural Society in West 

Kalimantan Province: Ethnographic Studies. KnE Social Sciences, 632-644. 

https://doi.org/10.18502/kss.v8i12.13711 

Föbker, S. (2019). “This is not a career move”-accompanying partners’ labour market 

participation after migration. Comparative Migration Studies, 7(1), 

6.https://doi.org/10.1186/s40878-018-0104-4 

Grigoryeva, L. L., & Zakirova, R. R. (2022). The role of English in intercultural 

communication: Past, modernity and future global perspectives. TLC Journal, 6(2). 

https://doi.org/10.22363/2521-442X-2022-6-2-45-55 

Habibah, S. M., Kartika, R., & Rizqi, A. I. (2023). Multiculturalism transformation in 

the technological age:Challenges and opportunities. Digital Theory, Culture & 

Society, 1(2), 81-87. https://doi.org/10.61126/dtcs.v1i2.16 

Hafizha, R. A., Silvhiany, S., & Mirizon, S. (2023). Exploring parental language 

ideology and language enrichment in Indonesian children’s translingual practices. 

JOALL (Journal of Applied Linguistics and Literature), 8(2), 227-244. 

https://doi.org/10.33369/joall.v8i2.24934 

Haris, A., Samosir, H. E., & Lubis, S. H. (2023). Marketing Communications as Strategy 

Expanding Market Share In Era 4.0. International Journal of Social Science and 

Business, 7(1), 188-198. https://doi.org/10.23887/ijssb.v7i1.53535 

Hayes, M., & Zaban, H. (2020). Transnational gentrification: The crossroads of 

transnational mobility and urban research. Urban Studies, 57(15), 3009-3024. 

https://doi.org/10.1177/0042098020945247 

 

 

https://doi.org/10.4236/ojbm.2024.121005
https://doi.org/10.18502/kss.v8i12.13711
https://doi.org/10.1186/s40878-018-0104-4
https://doi.org/10.22363/2521-442X-2022-6-2-45-55
https://doi.org/10.61126/dtcs.v1i2.16
https://doi.org/10.33369/joall.v8i2.24934
https://doi.org/10.23887/ijssb.v7i1.53535
https://doi.org/10.1177/0042098020945247


 

 53 

Heide, M., von Platen, S., Simonsson, C., & Falkheimer, J. (2020). Expanding the scope 

of strategic communication: Towards a holistic understanding of organizational 

complexity. In Future directions of strategic communication (pp. 124-140). 

Routledge. https://doi.org/10.1080/1553118X.2018.1456434 

Huang, S. (2022). ‘Be true to yourself’: Transnational mobility, identity, and the 

construction of a mobile self by Taiwanese young adults. Mobilities, 17(3), 333-

348. https://doi.org/10.1080/17450101.2021.1946920 

Im, J. H., Park, G. Y., & Choe, H. (2022). Translingual negotiation strategies in CMC 

contexts: English-medium communication in online marketplaces. Applied 

Linguistics Review, 13(4), 477-499. https://doi.org/10.1515/applirev-2019-003 

Ivanova, N. K. (2020). Simplification of the English language as the effect of its 

international status. Humanitarian Scientific Bulletin, 3, 146–152. 

Kaitharath, T. J. (2020). Multicultural Literacy: need of the hour. J Manag Res Anal, 

7(3), 93–94. 

Klenke, K. (2016). Qualitative research in the study of leadership. Emerald Group 

publishing limited.  

Kusters, A., Spotti, M., Swanwick, R., & Tapio, E. (2017). Beyond languages, beyond 

modalities: Transforming the study of semiotic repertoires. International Journal of 

multilingualism, 14(3), 219-232. https://doi.org/10.1080/14790718.2017.1321651 

Lei, X. U. (2022). On improving business english majors’ intercultural communicative 

competence based on triadic reciprocal determinism.  International Journal of 

Research in Education Humanities and Commerce. www.ijrehc.com 

Liu, L. (2020). A study on strategies of cultivating intercultural communicative 

competence in english education from the perspective of profession. International 

Education Technology and Research Conference. 672-675. 

https://doi.org/10.25236/ietrc.2020.138 

Hawkins, M. R., & Mori, J. (2018). Considering ‘trans-’perspectives in language 

theories and practices. Applied Linguistics, 39(1), 1-8. 

https://doi.org/10.1093/applin/amx056 

https://doi.org/10.1080/1553118X.2018.1456434
https://doi.org/10.1080/17450101.2021.1946920
https://doi.org/10.1080/14790718.2017.1321651
https://doi.org/10.25236/ietrc.2020.138
https://doi.org/10.1093/applin/amx056


 

 54 

Matsumoto, K., & Britain, D. (2022). Diaspora Japanese: transnational mobility and 

language contact. International journal of the sociology of language, 2022(273), 1-

29. https://doi.org/10.1515/ijsl-2021-0009 

Miles, M. B., Huberman, A. M., & Saldaña, J. (2014). Qualitative data analysis: A 

methods sourcebook. 3rd. 

Murphy, E. (2017). Qualitative methods and health policy research. Routledge. 

Ott, D. L., & Michailova, S. (2018). Cultural intelligence: A review and new research 

avenues. International Journal of Management Reviews, 20(1), 99-119. 

https://doi.org/10.1111/ijmr.12118 

Li, Q., Han, Y., Li, Z., Wei, D., & Zhang, F. (2021). The influence of cultural exchange 

on international trade: an empirical test of Confucius Institutes based on China and 

the ‘Belt and Road’areas. Economic research-Ekonomska istraživanja, 34(1), 1033-

1059. https://doi.org/10.1080/1331677X.2020.1819849 

Rachmawati, I. R. (2020). Language and Culture in Multicultural Society of English 

Language Course: A Case Study of Sociolinguistics. Jurnal Nobel UINSA 

Surabaya, 11(1), 55-68. https://doi.org/10.15642/nobel.2020.11.1.55-68 

Rutledge, P. B., & Hogg, J. L. C. (2020). In‐depth interviews. The International 

Encyclopedia of Media Psychology, 1-7. 

https://doi.org/10.1002/9781119011071.iemp0019 

Schaer, M. (2022). From Mobility Attractiveness to Mobility Fatigue: The impact of 

repeated transnational mobility on the lives and aspirations of early‐career 

academics. Population, Space and Place, 28(5), e2536. 

https://doi.org/10.1002/psp.2536 

Schapendonk, J., Bolay, M., & Dahinden, J. (2021). The conceptual limits of the 

‘migration journey’. De-exceptionalising mobility in the context of West African 

trajectories. Journal of Ethnic and Migration Studies, 47(14), 3243-3259. 

https://doi.org/10.1080/1369183X.2020.1804191 

 

https://doi.org/10.1515/ijsl-2021-0009
https://doi.org/10.1111/ijmr.12118
https://doi.org/10.1080/1331677X.2020.1819849
https://doi.org/10.15642/nobel.2020.11.1.55-68
https://doi.org/10.1002/9781119011071.iemp0019
https://doi.org/10.1002/psp.2536
https://doi.org/10.1080/1369183X.2020.1804191


 

 55 

Sengkey, M. M., Aditama, M. H. R., & Tiwa, T. M. (2020, May). Social Interaction and 

Communication in Multicultural Counseling. In 4th Asian Education Symposium 

(AES 2019)(pp. 181-185). Atlantis 

Press.https://doi.org/10.2991/assehr.k.200513.041 

Silvhiany, S. (2019). Indonesian Education Migrant Families' Language, Literacy, and 

Identity Navigations in Transnational Spaces (Doctoral dissertation, Indiana 

University).  

Starr, R. L. (2021). Transnational dialect contact and language variation and change in 

World Englishes. Research Developments in World Englishes, 149-172.  

Strömmer, M. (2016). Affordances and constraints: Second language learning in 

cleaning work. Multilingua, 35(6), 697-721. https://doi.org/10.1515/multi-2014-

0113 

Syam, C., Seli, S., & Abdu, W. J. (2023). Dynamics of Language Interaction in 

Multicultural Urban Communities: Analysis of Socio-Cultural Linguistic 

Environment. Society, 11(2), 575-588. https://doi.org/10.33019/society.v11i2.628 

Szkudlarek, B., Osland, J. S., Nardon, L., & Zander, L. (2020). Communication and 

culture in international business–Moving the field forward. Journal of World 

Business, 55(6), 101126.  https://doi.org/10.1016/j.jwb.2020.101126 

Viken, A., Höckert, E., & Grimwood, B. S. (2021). Cultural sensitivity: Engaging 

difference in tourism. Annals of Tourism Research, 89, 103223. 

https://doi.org/10.1016/j.annals.2021.103223 

Wang, G., & Hu, X. (2022). Research on Intercultural Communication in International 

Business. Open Access Library Journal, 9(7), 1-7. 

https://doi.org/10.4236/oalib.1109064 

Wu, X. (2024). Research on the Cultivation of International Communication 

Competence of English Majors from the Perspective of Cross-cultural 

Communication. Journal of Education and Educational Research, 7(2), 290-293. 

https://doi.org/10.54097/dge5bq67 

https://doi.org/10.2991/assehr.k.200513.041
https://doi.org/10.1515/multi-2014-0113
https://doi.org/10.1515/multi-2014-0113
https://doi.org/10.33019/society.v11i2.628
https://doi.org/10.1016/j.jwb.2020.101126
https://doi.org/10.1016/j.annals.2021.103223
https://doi.org/10.4236/oalib.1109064
https://doi.org/10.54097/dge5bq67


 

 56 

Yuguang, Y. (2022). Research on the cultivation of business English intercultural 

communication competence under the background of The Belt and Road. In 

American Journal of Humanities and Social Science (AJHSS). 32. 

Zhao, Y. (2022). A Study of Nonverbal Communication in China-US Business 

Negotiations. Studies in Social Science & Humanities, 1(4), 27-35. 

https://doi.org/10.56397/sssh.2022.11.04 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.56397/sssh.2022.11.04

