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ABSTRACT

EXPLORING CONTENT CREATORS’ LANGUAGE LEARNING
EXPERIENCES AND MULTILINGUAL PRACTICES TO
ENGAGE AUDIENCE IN THE INSTAGRAM
ABSTRACT

The rise of digital technology has transformed communication and content creation, panif:ularly on
social media platforms like Instagram. This study explores how content creators use multilingual and
multimodal elements to engage audiences, the challenges they face and strategics they use, and how
their English learning experiences influence their multilingual content creation practices on
Instagram. Using a qualitative approach, data were collected through semi-structured interviews with
four Instagram content creators and an analysis of their digital artifacts. Findings reveal that content
creators develop their English proficiency through formal education, self-learning via media
exposure, and interactive digital communication. English is employed strategically to reach broader
audiences, with creators combining it with their native language through code-switching.
Multimodal elements, such as text, images, and audio, play a crucial role in enhancing engagement,
enabling creators to convey messages effectively. Despite these advantages, challenges persist. Non-
native English-speaking creators face difficulties in grammar accuracy, pronunciation, and
vocabulary selection. To overcome these, they rely on tools like online dictionaries, Als, and
audience feedback. The study also highlights that content creation fosters confidence in English use
and enhances digital literacy skills. By examining the intersection of language learning, multimodal
communication, and audience engagement, this research contributes to the understanding of English

as a global language in digital spaces.

Keywords; multimodal, muitilingual, content creator, Instagram, audience engagement

A thesis by an English Education Study Program Student, Faculty of Teacher Training and
Education, Sriwijaya University.

Name : Fitri Rahmadona Azzahro
Student Number : 06011382126069

Certified by Approved by,
Head of English Education Study Program Advisor
5o 4 %
Eryansyah, M.J\., Ph.D Sary Silvhiany, M.Pd., M.A., Ph.D
NIP; 196907181995121001 NIP: 197708112002122003

Xiii



CHAPTER |

INTRODUCTION

1.1 The Background of the Study

The rapid evolution of digital technology has changed the way people
communicate, share information, and create content. In particular, social media
platforms have emerged as dynamic spaces where users can explore various aspects of
language in authentic contexts. One of the most popular social media platforms today
is Instagram, which allows its users to share various types of content in multimodal
formats, such as text, images, video and audio in order to convey the messages
effectively (Grewal et al., 2022). Instagram has evolved into more than just a photo-
sharing platform, it has become a digital environment where individuals and
communities interact with each other, share information and create new
communication trends. This shift has led to the increasing prominence of digital
literacy, which involves not only the ability to consume digital content but also to
produce and critically evaluate it (Falloon, 2020). Especially in an era where
information is consumed at an unprecedented rate, the global connectivity provided by
social media platforms has made them essential tools for communication and self-
expression (Reza, 2024). In this context, many content creators utilize Instagram to
build audiences, share insights, and even develop their language skills.

Content creators often use more than one language in their posts as a strategy to
reach a wider audience and increase engagement. The use of multiple languages in a
single piece of content not only serves as a communication tool but also reflects the
creator's own linguistic and cultural identity. Phenomena such as code-switching is
often seen in digital content, where creators intentionally mix their languages to create
a closer connection with their followers. English is one of the languages that many
people use on social media and content creators often combine it with their native

language since English serves as a global medium for reaching diverse audiences



(Khramchenko, 2023). For example, content creators from Indonesia mix their native
language to English in their posts to attract both local and global audiences.

One important aspect of creating engaging content on social media is the use of
multimodal elements. Multimodality refers to the combination of different modes of
communication, such as text, images, audio, and video, to convey messages more
effectively and engage the audience. The integration of multiple modes of
communication enables creators to amplify their messages, making them more
engaging, relatable, and impactful (Isti’anah et al., 2021). On Instagram, content
creators utilize various forms of multimodality to increase engagement, for example by
combining engaging text in captions, aesthetically pleasing images or illustrations, and
short interactive videos. This combination allows the audience to understand the
message more easily, increases visual appeal, and strengthens the communication
experience.

However, creating multilingual and multimodal content on social media is not
without its challenges. Digital content creators must navigate a highly competitive and
ever-changing digital landscape. To maintain relevance and engagement, they are often
required to produce content that resonates with a diverse and global audience. This task
demands not only technical proficiency in using various digital tools but also cultural
sensitivity and an understanding of audience preferences. For non-native English
speakers, additional challenges arise, such as ensuring linguistic accuracy, fluency, and
cultural appropriateness while communicating effectively in a language that may not
be their first (Ouanhlee, 2023). They must understand how to choose the most
appropriate words, language styles, and communication strategies to make their content
more engaging and easily understood by audiences from different language
backgrounds.

Given the central role of digital content creators in shaping online discourse,
understanding their practices and challenges is critical. This study explores how
creators use multimodal elements to enhance communication and engagement on social
media platforms, investigates the specific challenges they face and the strategies they

employ when using English as the primary language for creating multimodal content



and also explores content creators’ learning experiences relation to communication in
the real world situation. By addressing these problems, this research aims to contribute
to the growing body of knowledge on digital literacy practices, particularly in the
context of multimodality and global Englishes. In doing so, it seeks to provide valuable
insights into the intersection of language, technology, and creativity in the digital age.
1.2 The Problems of the Study
Based on the background above, the problems are formulated as follows:
1. How do content creators use multilingual and multimodal elements to enhance
communication and engagement in English on Instagram?
2. What are the challenges and strategies of using English as the language for creating
content on Instagram?
3. How do English learning experiences influence their multilingual content creation
practices on Instagram?
1.3 The Objectives of the Study
1. To analyze how digital content creators, use multilingual and various multimodal
elements to communicate and engage effectively on Instagram.
2. To identify the challenges and strategies of using English as the language for
creating content on Instagram.
3. To know whether English learning experiences their content creation practice.
1.4 The Significant of the Study
This research is expected to provide information and knowledge of the researcher,
educators and learners, content creators, and social media platforms.
1. For Researchers
This study adds to the growing body of literature on multimodality and digital
literacy, offering new perspectives on the intersection of language, technology, and
communication.
2. For Educators and Learners
The insights from this study can inform the development of digital literacy

curricula, particularly those emphasizing multimodality and English as a global



language, equipping learners with the skills needed for effective content creation in
the digital age.
For Content Creators

By uncovering successful strategies and common challenges, the study can
provide practical guidance for creators aiming to improve their multimodal
communication skills and optimize their use of English in digital content.
For Social Media Platforms

Understanding the challenges and strategies faced by creators can inform
platform developers in designing tools and features that support effective

multimodal communication and inclusivity for diverse linguistic and cultural users.



REFERENCES

Akbari, D. A., Rochaety, E., Wulan, M., Purwandari, D., & Adji, F. (2024). Assessing
the Engagement Strategies of Indonesia’s Top 5 Universities on Instagram.
Agregat: Jurnal Ekonomi Dan Bisnis, 8(2), 146-166.
https://doi.org/10.22236/agregat_vol8.i2/16005

Batolu, D. F., & Bustam, M. R. (2022). Analisis Visual Dan Verbal Pada Unggahan
Instagram World Health Organization (Who). MAHADAYA: Jurnal Bahasa,
Sastra, Dan Budaya, 2(1), 25-30. https://doi.org/10.34010/mhd.v2i1.5444

Bellavista, P., Foschini, L., & Ghiselli, N. (2019). Analysis of growth strategies in
social media: The instagram use case. IEEE International Workshop on Computer
Aided Modeling and Design of Communication Links and Networks, CAMAD,
2019-Septe(i), 1-7. https://doi.org/10.1109/CAMAD.2019.8858439

Bin-Hady, W. R. A., & Al-Tamimi, N. O. M. (2021). The use of technology in informal
English language learning: evidence from Yemeni undergraduate students.
Learning and Teaching in Higher Education: Gulf Perspectives, 17(2), 107-120.
https://doi.org/10.1108/LTHE-09-2020-0037

Broersma, M. (2019). Audience Engagement. The International Encyclopedia of
Journalism Studies, April, 1-6. https://doi.org/10.1002/9781118841570.iejs0060

Caingcoy, M. E. (2020). Journal of World Englishes and Educational Practices
(JWEEP) Research Capability of Teachers: Its Correlates, Determinants and
Implications for Continuing Professional Development. 2012, 13-22.
https://doi.org/10.32996/jweep

Carpenter, J. P., Morrison, S. A., Craft, M., & Lee, M. (2020). How and why are
educators using Instagram? Teaching and Teacher Education, 96, 103149.
https://doi.org/10.1016/j.tate.2020.103149

Creswell, J. W. (2012). Educational Research: Planning, Conducting, and Evaluating
Quantitative and Qualitative Research (C. Robb & M. Buchholtz (eds.); Fourth).
Pearson Education.

Darginaviciené, 1., & Ignotaité, 1. (2020). Code-switching in the computer-mediated
communication. RUDN  Journal of Sociology, 20(2), 405-415.
https://doi.org/10.22363/2313-2272-2020-20-2-405-415

Falloon, G. (2020). From digital literacy to digital competence: the teacher digital
competency (TDC) framework. Educational Technology Research and
Development, 68(5), 2449-2472. https://doi.org/10.1007/s11423-020-09767-4

Grewal, D., Herhausen, D., Ludwig, S., & Villarroel Ordenes, F. (2022). The future of
digital communication research: considering dynamics and multimodality.
Journal of Retailing, 98(2), 224—-240. https://doi.org/10.1016/j.jretai.2021.01.007

68



Huttayavilaiphan, R. (2024). From local flavor to global fandom: an exploration of the
cultural presentation and attitudes towards using English by Thai content creators
on the TikTok platform. Frontiers in Communication, 9 (October).
https://doi.org/10.3389/fcomm.2024.1453316

Isti’anah, A., Rahmasari, S., & Lauwren, S. (2021). Post-Pandemic Indonesian
Tourism Promotion in Instagram: Multimodal Discourse Analysis. Journal of
Modern Languages, 31(2), 46—76. https://doi.org/10.22452/jml.vol31n02.3

Kamariah, K., & Ambalegin, A. (2019). an Analysis of Using Code Switching in
Instagram. Jurnal Basis, 6(2), 259. https://doi.org/10.33884/basisupb.v6i2.1431

Katsimente, A., & Eldas, 1.-M. (2020). How do Social Media Entrepreneurs Monetize
YouTube? May, 1-91.

Khursanovna, U. K. (2024). Slang and social networks: threat or development to
changes in youth language. Qo ‘qon Universities Xabarnomasi, 13, 352-355.

Kusuma, Y., & Prabayanti, H. R. (2022). Content Creator Yang Berkarakter
Berdasarkan Analisis Video Youtube Ningsih Tinampi. WACANA: Jurnal limiah
IImu Komunikasi, 21(2), 210-225. https://doi.org/10.32509/wacana.v21i2.2111

Limatius, H. (2023). Examining the multimodal and multilingual practices of Finnish
social media influencers. Multilingualism from Manuscript to 3D: Intersections
of  Modalities from  Medieval to Modern  Times, 203-226.
https://doi.org/10.4324/9781003166634-11

Luca, 1.-S. (2020). A Multimodal Discourse Analysis in Media. Romanian Journal of
English Studies, 17(1), 74-80. https://doi.org/10.1515/rjes-2020-0009

Mocanu, V., Gonzalez, V., & Elorza, 1. (2023). The construction of mono- and
multilingual identity portrayals on social media: the case of Instagram. llcea, 51.
https://doi.org/10.4000/ilcea.17254

Ouanhlee, T. (2023). Effect on Non-Native English Speakers of Utilizing English for
Business. International Business Research, 16(9), 16-35.

Rahayuningrat, P. S., Ardiani, G. T., Alisa, J., Sugiarti, R., & Taufik, N. (2024). The
effectiveness of Instagram Advertising for Digital Marketing Strategy: Systematic
Literature Review. International Journal of Tourism and Hospitality in Asia
Pasific, 7(1), 1-13. https://doi.org/10.32535/ijthap.v7il1.2888

Reza, A. (2024). The impact of social media on interpersonal relationships in the digital
era. Journal Social Civilecial. 2(2), 64-77.

S.R., P. (2019). The role of English as a global language. Research Journal of English
(RJOE), 4(1), 1-16.

Sallang, H., & Ling, Y.-L. (2019). The Importance of Immediate Constructive
Feedback on Students’ Instrumental Motivation in Speaking in English. Britain

69



International of Linguistics Arts and Education (BIoLAE) Journal, 1(2), 1-7.
https://doi.org/10.33258/biolae.v1i2.58

Shamim, F., & Riaz, M. N. (2023). Impact of Multimodal Digital Media
Communication on Generation Z’s Language Use and Literacy Practices.
Academy of Education and Social Sciences Review, 3(4), 398-409.
https://doi.org/10.48112/aessr.v3i4.593

Sinardika, I. M. (2022). Penggunaan media sosial Instagram dalam membentuk citra
diri remaja pada Santy Sastra Public Speaking. Jurnal llmu Komunikasi Hindu,
2(01), 253-262.

Wang, X., Zhang, Y., & Yamasaki, T. (2019). User-aware folk popularity rank: User-
popularity-based tag recommendation that can enhance social popularity. MM
2019 - Proceedings of the 27th ACM International Conference on Multimedia,
1970-1978. https://doi.org/10.1145/3343031.3350920

Winaldo, M. D., & Oktaviani, L. (2022). Influence of Video Games on the Acquisition
of the English Language. Journal of English Language Teaching and Learning,
3(2), 21-26. https://doi.org/10.33365/jeltl.v3i2.1953

70


https://doi.org/10.33365/jeltl.v3i2.1953

	REFERENCES

