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ABSTRAK

MAKING THE EFFECTIVITY OF ADVERTISING ACCEPTANCE OF NEW
STUDENTS STIKES MUHAMMADIYAH PALEMBANG 2017 IN SUARA
NUSANTARA NEWSPAPERS

By:
MOLINA NABILLA PAQUITA JAMIL
Science Communication Program
Sriwijaya University

ABSTRACT

there are as an information provider and public opinion

maker. Advertising that right on target (effective) could be used STIKes Muhammadiyah

Palembang in case on influencing society perceptions and preferences against STIKes

Muhammadiyah Palembang. This is the importance of the understanding about the

process in creating the effective advertising. Research methods used are qualitative
methods by conducting in-depth interviews, observations, and documentations. The study
also used a descriptive analysis of where trusted information collected will be obtained
from the object that is examined in detail and knows the research problem clearly. The
results of this study indicate that the process of making admission advertising was
already quite effective. The stages used also correspond to Terench A. Shimp; marketing
strategy sound extension, inclusion consumer’s point of view, the persuasive ads, the

exsistence of innovation, contents of ads as they are and also not excessive in the delivery
of advertising messages.

Adbvertising has two main roles,

Key Word : Effectivity, Ads creation, Promotion

Advisor |
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