
Comparative Study of
Experiential Marketing, Brand

Image and Customer Loyalty on
Starbucks

by Farrell Farhan Zhafiri, Isni Andriana Ahmad Maulana

Submission date: 26-Apr-2023 01:07PM (UTC+0700)
Submission ID: 2075890661
File name: 18201-49898-2-PB.pdf (777.61K)
Word count: 3984
Character count: 21822



2

7



1



5





7







2

2

3



3

4

4



6

6







5%
SIMILARITY INDEX

5%
INTERNET SOURCES

2%
PUBLICATIONS

1%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

Comparative Study of Experiential Marketing, Brand Image
and Customer Loyalty on Starbucks
ORIGINALITY REPORT

PRIMARY SOURCES

studysoup.com
Internet Source

ejournal.ijshs.org
Internet Source

jurnal.stie-aas.ac.id
Internet Source

eprints.soton.ac.uk
Internet Source

es.scribd.com
Internet Source

iieta.org
Internet Source

bme-conference.upi.edu
Internet Source




