
Physical Evidence Promotion on
Consumer Decision in Using Bowling

Sport Services
By Isnurhadi

WORD COUNT 2560 TIME SUBMITTED 01-AUG-2022 12:30PM

PAPER ID 89039546



2



1

2



1

1

1

2



1
1

1
1

1

1

2



2







6%
SIMILARITY INDEX

1

2

EXCLUDE QUOTES ON

EXCLUDE BIBLIOGRAPHY ON

EXCLUDE SOURCES < 3%

EXCLUDE MATCHES OFF

Physical Evidence Promotion on Consumer Decision in Using
Bowling Sport Services
ORIGINALITY REPORT

PRIMARY SOURCES

Wahyuddin Latunreng, Fita Rahmawaty. "The Effect
of Brand Image and Ease of Use on the Decision to
Purchase Bus Tickets Online at the Cengkareng Suspension
Bridge Agent, West Jakarta", Majalah Ilmiah Bijak, 2021
Crossref

repo.ikippgribali.ac.id
Internet

77 words — 4%

64 words — 3%


