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Abstract: This service program aims to provide skills in the form of providing hand care training through
making mask connectors and how to market them so that they can increase the income of the people of
Kerinjing Village. In addition, the product of this training is also expected to be a superior product in rural
areas in Kerinjing Village. The method used in this program is carried out through several stages, including the
stage of building commitment, the stage of community organizing, the stage of needs assessment, and the
stage of planning activities and implementing activities. The results of this activity include hand washing
products through the manufacture of mask connectors that have a selling value so that they can increase the
household income of the women's group in Kerinjing Village, Tanjung Raja District. Furthermore, this product
is also expected to be one of the superior products of this village. In addition, the results of this activity are in
the form of marketing assistance through social media through Facebook and Instagram.
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1. INTRODUCTION

Kerinjing Village is one of 19 villages in the Tanjung Raja District, which is located in Ogan Ilir
Regency. Kerinjing village is divided into 2 hamlets and is led by each hamlet head. Kerinjing village
still doesn't have much potential but with the help of many other parties related to the progress of
this village it will develop well (Bashir et.al., 2021; and Chodijah et al., 2022). Handicrafts are things
related to handmade or activities related to goods produced through handicrafts, crafts made are
usually made of various materials. From this craft produce decorations or artistic or disposable
objects. According to Sudita Ketut Handicrafts Related to the term crafts, Muthmainah (2020) states
that crafts are related to the nature of handiwork or skills with the nature of the hands or skills.

According to Solesvik et al. (2019) and Laksmanawati & Yuniawan (2021) defines
entrepreneurship as the process of applying creativity and innovation in solving problems and
finding opportunities to improve life (business). The application of creativity and innovation is
ultimately able to contribute to society. Meanwhile, according to Beqo & Gehrels (2014), defining
entrepreneurship or entrepreneurship is a person who breaks the existing economic system by
introducing new goods and services, by creating new organizations or managing new raw materials.

As of December 2019, it marked the beginning of the world health crisis. Corona Virus Diseases
is a type of virus that has claimed hundreds of millions of victims. Indonesia is one of the countries
in Asia that has a high mortality rate. Efforts that have been made by the government to reduce the
transmission rate, one of the patterns of community cooperation is an important pattern in efforts
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to transmit Covid 19. One of them is by implementing the 3M system (Wearing Masks, Washing
Hands, and Keeping Distance).

Masks are one of the main personal protective equipment that must be used during a
pandemic, with the number of masks being used increasing so that there are many findings and
creativity of motifs and mask materials that are targeted by users to keep them looking attractive
and unique. Masks are one of the beauties or icons that can be displayed during a pandemic. There
are 2 types of masks, namely earloop and headloop. Earloop masks can be used by hijab users if
they use hooks, which are better known as masks that are used by women and mothers, in addition
to mask hooks, as well as decorations that will look beautiful when used so that it contrasts with the
hijab worn (Purnamawati et al, 2018).

Connecting materials are usually made of glitter tape, cotton cloth, patchwork and even lace
whose hooks can be buttons or adhesives. This has become a sustainable business for some people
who have limited business capital. The tutorial on making a connector is a program that will be
taught to mothers and teenagers in the village of Kerinjing, apart from being able to use patchwork
or other beads as a connector and can also be used as souvenirs for celebration events, and can also
be marketed through Facebook, Instagram and other media so that MSMEs in Kerinjing village can
develop and be creative in the future and also the use of masks is very useful as a mask movement
to prevent contracting Covid 19. This needs to be done to increase the selling value of MSMEs
themselves, especially so that they can compete with foreign products that are increasingly flooding
industrial and manufacturing centers in Indonesia, considering that MSMEs are the economic sector
that is able to absorb the largest workforce in Indonesia (Maksum et al., 2020).

2. LITERATURE REVIEW
2.1. Entrepreneurship

Entrepreneurship is the equivalent of the word entrepreneurship in English, unternehmer in
German, ondernemen in Dutch. While in Indonesia it is named entrepreneurship. The word
entrepreneurship itself actually originated in French, namely "entreprende“ which means
adventurer, creator, and business manager (Ariwibowo, 2018; and As’ad et al., 2018). This term was
introduced first by Richard Cantillon. The term grew in popularity after it was used by economist J.B
Say to describe entrepreneurs who were able to move economic resources from low levels of
productivity to higher levels and earn even more (Cornwall, 2016; and Rabiah, 2019).

Purnamawati & Yuniarta (2020) stated that Entrepreneurship is a person's spirit, attitude,
behavior and ability to handle businesses and activities that lead to efforts to find, create,
implement new ways of working, technology and production by increasing efficiency in order to
provide better services and or obtain greater profits.

2.2. Empowerment

According to Sumarwati & Rachman (2019) and Dipta (2009) empowerment is an effort to build
personal, family, community, nation, state government, and value systems within the framework of
a just and civilized human actualization process in various social, political, legal, and educational
fields. and so on live. Empowerment also aims to revive the order of values, culture, and local
wisdom in building their identity as individuals who are part of the community (Marthalina, 2018).

Empowerment has a focus on the nature of the individual as well as the community. Individual
empowerment is a process of increasing knowledge, skill motivation, and individual experience so
that they have the competitiveness to gain independence (Aluy et al., 2017; Farida, 2013; and Idris
& Tan, 2017). Although community empowerment is not merely an economic concept, it is often
used as a strategy to overcome poverty and prosper the community (Indiworo, 2016). Poverty
alleviation is not just an increase in economic income. Still, it needs to be carried out
comprehensively involving basic human needs, such as nutrition and health, availability of
employment opportunities, number of families and members, education level, environment, and
other aspects that can improve the quality of life of the community (Hasugian & Panggabean, 2019).
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2.3. Micro, Small and Medium Enterprises (MSMEs)

In the Indonesian economy, MSMEs are the business group that has the largest number and is
proven to be resistant to various kinds of shocks from the economic crisis. The criteria for businesses
that are included in micro, small and medium enterprises have been regulated in the legal umbrella.
There are several criteria used to define the definition and criteria of Micro, Small, and Medium
Enterprises (Syuhada & Gambetta, 2013; and Susanti et al., 2017). According to Susanti et al.
(2017)there are several institutions or agencies even provide their own definition of Small and
Medium Enterprises (SMEs), including the State Ministry of Cooperatives and Small and Medium
Enterprises), the Central Statistics Agency (BPS), Minister of Finance Decree No. 316/KMK.016/1994
dated June 27, 1994. The definition of SME presented varies from one to another (Ahmad & Talib,
2014).

The Central Statistics Agency (BPS) provides a definition of SMEs based on the quantity of labor.
A small business is a business entity that has a workforce of 5 to 19 people, while a medium business
is a business entity that has a workforce of 20 to 99 people. Based on the Decree of the Minister of
Finance Number 316/KMK.016/1994 dated June 27, 1994, what is meant by a small business is an
individual or business entity that has carried out activities/businesses that have sales/turnover per
year of a maximum of Rp. 600,000,000 or assets/property up to a maximum of Rp. 600,000,000
(excluding occupied land and buildings) consisting of (1) business entities (Fa, CV, PT, and
cooperatives) and (2) individuals (craftsmen/home industries, farmers, breeders, fishermen, forest
encroachers, miners, forest product traders). goods and services).

3. METHODS

In carrying out service activities, there are two stages, namely identification, and location
observation, and carried out for 3 days. In this activity data collection, documentation, application
for service location permits, and joint approaches with community leaders are carried out through
joint discussions with community members. This stage is useful for obtaining information about the
conditions and potential of the local environment. The targets of this community service activity are
housewives and teenagers in Kerinjing Village, Tanjung Raja Selatan District, and Ogan Ilir Regency.
The number of participants is 30 people. The implementation of this service uses counseling and
training methods, discussions, and discussions with connector-making activities using existing
beaded fabrics, then will be guided in terms of marketing through social media. This is done so that
the market that can be obtained by the community in selling this product will later expand so that
later it will be able to improve the economy of the community in Kerinjing Village. the next stage is
direct practice and teaching one by one to the participants in the village of kerinjing.

4. RESULTS AND DISCUSSION
4.1. Implementation of Activities

The activity training was themed “Women Empowerment Through Handicraft Management
Through Making Connectors During a Pandemic in Kerinjing Village, Tanjung Raja District, Ogan llir
Regency, South Sumatra Indonesia" was carried out for three days with a duration of approximately
4 hours and a practical session, question and answer and discussion were carried out. The training
participants came from Kerinjing Village as many as 30 participants were attended by community
components, namely mothers and young women. The involvement of various elements of the
community in this training is hoped that these mothers or communities can be more creative in
managing handicrafts through making connectors.

Training begins with a betel nut from the village apparatus explaining the purpose and purpose
of holding the training and is continued with a speech by the team leader and the reading a prayer.
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Figure 1. Presentation from speaker

Next activity, the introduction and delivery of material by internal speakers from the Faculty of
Economics, Sriwijaya University with a duration of less than one hour. After that, it was continued
by doing direct practice on the rareness of making connectors from an explanation of one by one
the functions and how to install them and after that, a discussion question and answer session was
held. The internal resource person himself is a person who understands the material, apart from
being a lecturer who takes part in many activities related to other trinket-making skills.

4.2. Trainee Responses

The training ran smoothly and relaxed even though they were sitting, all participants seemed
very enthusiastic about participating in the training until finally, the resource persons answered all
the questions asked along with solutions that could be applied to solve the problems that arose. The
material was delivered in simple language and was easily understood by the participants so that the
training and discussion ran smoothly and achieved the desired goals and objectives and village
officials and the community were very helpful in preparing training facilities. And the participants
gave excellent feedback in the Skills Improvement training and the Community Economy through
Empowering Women Through Craft Management Through Making Connectors During the
Pandemic. This can be seen from the participants who asked questions and were enthusiastic about
making mask connectors.

4.3. Discussion

With the training and service activities of the team in empowering women through handicraft
management through connector making during this pandemic, it can help people find relatively easy
business ideas with cheap capital so that they can get additional income.

Figure 2. Participants practice installing hooks and beads in assisting students
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This service activity is expected to provide the following results:

1. The community and youth in the village of Kerinjing are able to use the leftover cloth to make
connectors or be creative with beads with ropes so as to produce unique products but can be
used as other alternatives in making works of high artistic value, selling high value and becoming
superior products in activities mothers and teenagers in Kerinjing Village.

2. Making hijab contractors able to create new jobs in the surrounding environment considering
the Covid-19 pandemic which still doesn't know when it will end. So that the production results
obtained are able to increase income and also meet market needs which are increasing day by
day.

This training received a very positive response from the community in Kerinjing village, Tanjung
Raja District, Ogan llir Regency, South Sumatra Province. It is hoped that after this activity, mothers
and adolescent women can be even more creative in the future.

PENGABDIAN PADA MASYARAKAT
DESA KERINJING OGAN ILIR
UNIVERSITAS SRIWIJAYA TAHUN 2021

Pemberdayaan Wanita Melalui Pengelolaan
Kergjinan Tangan Melalui Dembuotong}(onggtor
D “a Pandemi, di Desa Kerinjing Kecamatan

anjur El jja Kabupaten O({\Jn llir
! : A

- 4

Figure 3. Group photo and closing of hijab conector making training session

4.4. Feedback

Feedback from training participants is one of the instruments in seeing the extent of the
trainee's understanding of the existing problems. In this context, participants are asked to give an
assessment of the material provided by the resource person. This is important in order to
understand what the community needs in the coming year. Some questions were asked directly
during the training to see the response of participants to actively see various activities.

Materials Delivered According to Needs

disagree 0

agree - 13,33

0 20 40 60 80 100

Figure 4. Evaluation of Service Regarding Training to Increase Participants' Knowledge
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Based on figure 4, it can be seen that the service carried out in Kerinjing village can increase
the knowledge of participants as much as 86.67 percent of respondents feel very agreed with this
training, while as many as 13.33 percent of service participants in Kerinjing village choose enough
to increase knowledge. This is an input for the presenter to provide better material in the future by
looking at the characteristics of the service participants.

Train to increase participants' knowledge

agree - 13,33

disagree 0

0 20 40 60 80 100

Figure 5. Evaluation of the training delivered according to needs

Based on figure 5, it can be seen that the service carried out in Kerinjing village is in accordance
with the needs of 76.67 percent of respondents, while as many as 23.33 percent of service
participants in Kerinjing village only feel sufficient according to their needs. This is an input for the

presenter to adjust the material even better in the future by looking at the level of education and
age of the service participants.

Understanding of Handicraft Management Through Making
Connectors in a Pandemic Period

no 0

enough - 10

ves [ o0
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Figure 6. Evaluation of handicraft management through connector manufacturing during the
pandemic

Based on figure 6, it can be seen that as many as 90.00 percent of respondents understand
about Handicraft Management through Connector Making during the Pandemic, while as many as
10.00 percent of service participants in Kerinjing village are quite familiar with Handicraft
Management through mask connectors during the pandemic.
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Resource Person Communicates Well
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Figure 7. Evaluation of the resource person's performance in communicating

Based on figure 7, it can be seen that as many as 83.33 percent of respondents think that the
resource persons can communicate well in delivering material on handicraft management through
making connectors during a pandemic, while as many as 16.67 percent of service participants in
Kerinjing village only feel that the resource persons are quite able to communicate well in delivering
material on handicraft management through making connectors during a pandemic. This is an input
for the presenter to improve the way of communicating with service participants to be more relaxed
and provide more opportunities for participants to ask questions about problems outside the
material.

5. CONCLUSION

Through the implementation of handicraft management training through making connectors
during the pandemic in Kerinjing Village, Tanjung Raja District, and Ogan Ilir Regency, the community
was able to improve their economic capabilities by empowering women to make mask connectors
during the pandemic accompanied by BUMDes in Kerinjing village. It is hoped that this service
activity can make Kerinjing village economically independent and improve the welfare of the people
of Kerinjing village, Tanjung Raja District, Ogan llir Regency, South Sumatra.

6. RECOMMENDATIONS

This training is very useful for the community in an effort to increase knowledge to increase
variations in the management of hijab connectors so that they are suitable for market and increase
the income of people in Kerinjing village.
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